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How To Get Your Business Visible In The
“Google Places” Local Search Results

As you may know, "Google Places" is the map

and list of 7 local businesses that people see

when they search for something locally.

When people search nearby for a particular

service or product, the Google Places results are

usually the first thing they see. Unless you ship

all your products to other states or offer all your

services over the phone, your business probably

depends on attracting local customers.

However, the only way you’re going to attract customers in your area is if you’re visible to

them when they’re searching for what you have to offer. You need to be visible to potential

customers.

Sadly, most businesses are as visible as a carpenter ant in a coalmine.

Why Most Businesses Are Invisible To Customers

I’ve found that business owners often lose out because they’ve been led to believe 3

common misconceptions about local search:

Misconception #1: “Location is all that matters for local search.”

This is a pile of $#!*. It’s true that if you’re trying to get found locally in San Diego, your

business had better be located somewhere near San Diego. It also matters somewhat

how close your business is to downtown. But that’s only one factor out of dozens of

factors.
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Misconception #2: “I don’t know anything about

search-engine optimization.”

You don’t need to know anything about SEO to get

your business found locally. What you do need to

do is build your Google Places listing page in a

way that provides potential local customers (who are

looking at your local listing) with the most and best

information possible. There are also a few practices

you’ll need to follow on your website—but nothing

that requires you to know any SEO. (I just released

a giant report on some steps your webmaster can

take to get you visible locally. If you want to know

more, contact me at the email at the bottom of this report.)

Misconception #3: “I don’t know the trick—which my competitors must know,

because they’re much more visible than I am.”

Many business owners expect to find a silver bullet, only to discover that there’s no such

thing. There isn’t one approach that gets your business visible locally: It’s only a

combination of approaches that works.

“How Can I Get More Visible, Starting Now?”

If you can implement 7 specific techniques, you can get much more visible in your local

market:
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Booster #1: Claim your Google Places listing.

Whether you just finished creating your listing or

whether your business has already been listed locally

in Google without your involvement, you have to

“claim” your listing in Google Places so that Google

knows you’re the business owner.

Google almost never shows unverified business

listings prominently, so this is a crucial step to take

before you do anything else. If you’ve already done this step, hats off to you; A TON of

businesses leave money on the table by not claiming their listing.

Booster #2: Make sure you have a dedicated website for the business you’re trying to

get visible locally. Of course, include your website address when you set up your Google

Places local listing. Without a website, Google and your potential customers know much

less about the services you offer. That hurts your chances of getting visible, and makes

customers less likely to pick up the phone or hop in the car. If you’re at all serious about

attracting local customers, you must have a website, even if it’s not pretty. Think this is

obvious advice? It’s not: too many business owners think that it’s not important to have a

website just because Google Places doesn’t require that they own a website.

Booster #3: Include in your Google Places title 1-2 keywords that are relevant to the

service you offer. With that little extra bit of

description, both Google and potential

customers will be able to tell specifically what

you offer—which makes you more likely to get

found when people search locally for those 1-2

services. You should still try to include your “official” business name in the title of your

listing, or else Google and potential customers may not think your business is real.

Booster #4: Make sure you’re listed on important sites like Yelp, CitySearch,

JudysBook, InsiderPages, and Kudzu. If your business isn’t listed on these sites, not
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only will you lose visibility in Google Places, but you won’t be found by any of the millions

of people who use these sites regularly.

Simply go to each of those sites and see whether your business is already listed; if it is,

you’ll have to verify with each site that you’re the rightful owner. If your business isn’t

listed, it’s quick, easy, and free to submit your info and be listed. Note: make sure all the

information you submit (name of business, address, phone #) to these sites matches

exactly the info you use in your Google Places listing.

Booster #5: Fill out your Google Places listing with as much info as you can. That

includes picking at least one category, specifying hours, and writing a short description (1-

3 sentences). This is important not only for

ranking higher in Google, but also for getting

people who see your listing to call you or drive to

you. The more complete your listing is, the

better: a good gauge is the progress bar that

you’ll see when you’re logged into the “edit” area

of your listing.

Booster #6: Add at least one photo to your listing. This has to do with making your

listing substantial rather than sparse, which earns you points with Google. Adding photos

also helps you stand out to customers, who often

see a thumbnail-sized picture next to your listing. A

nice, crisp picture of your location is a good choice.

Booster #7: Get reviews from your customers.

You can ask your satisfied customers to write you

reviews on CitySearch, InsiderPages, or directly on

your Google Places page. (Yelp.com doesn’t want

you asking customers to write you reviews there, but

it’s OK pretty much everywhere else.)
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The reviews don’t have to be long at all (about 2-3 sentences), and many customers are

happy to write a quick review. There are a number of ways you can get reviews very

easily, but the important thing is just that you call or email some of your customers and

nicely request 5 minutes of their time to write a couple of sentences. Even a small but

steady stream of reviews will set you apart from many of your competitors and will help get

your business highly visible in Google Places.

“What Should I Do Now?”

The crucial thing is to implement. I’ve made this a PDF so that it’s easy to print out and

hand to someone who can implement the steps I’ve described. It’s very possible you can

get much more visible than you are now just by applying a few of the 7 solutions above.

However, if you’re the type of person who just can’t get too much local visibility for your

business, I’ve got a special offer for you because you invested in The Six-Figure Second

Income:

I’ll give you a complimentary 30-minute consultation over the phone, during which we can

discuss ways for you to get more visible locally. It’s free of charge, there’s no obligation to

invest in any of my services, and you can do whatever you’d like with the information I give

you. Just drop me a line at GetFound@LocalVisibilitySystem.com to schedule a time.

To Your Success, Locally and Everywhere!

Phil Rozek

P.S. One way to get more visible locally, starting today, is to get on my private list. When

you’re on my list, I’ll send you suggestions on a regular basis (1-2 times a week) on how to

attract more local customers. To get on my private list, just email me at

Solutions@LocalVisibilitySystem.com


